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Cord Nevers come into their own
In the latest Cord Evolution insights from MRI-Simmons, the ranks of Cord Nevers 

– adults who have never paid for traditional TV service – are up to 12% of the US 

population from 9% in 2017. This group’s financial resources are also expanding, and 

they show a surprising interest in acquiring more “TVideo” services. But will cable and 

satellite providers be their first stop when it comes to new subscriptions?
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2017 9% (22M adults)
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It has better access to 
shows I want to watch

(126)

Ability to
channel surf

(168)

It’s easier to
watch/find shows

(21%)

It’s easier to
watch/find shows

(138)

I want to have
DVR service

(185)

The only way to watch my 
preferred TV networks 

(121)

Ability to 
channel surf

(27%)

I can get a good deal 
on a TV package

(131)

Watch
live news

(172)

Ability to
channel surf

(113)

I can get a good deal 
on a TV package 

(23%)

12% (31M adults)2018

27%
of Cord Nevers 
plan to sign up for 
a pay-TV service 
in the next 6 months

Traditional TV package
(cable/satellite/fiber optic)

2017

41.5K

2018

52.8K

+27%


